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SUMMARY
Dynamic Chief Creative Officer with a proven track record at McCann North America, leading award-winning campaigns for global brands. Expert in creative strategy and team leadership, achieving over 150 Cannes Lions. Renowned for building strong client relations and fostering a culture of innovation that drives exceptional results.
SKILLS
	· Creative strategy
· Brand development
· Campaign management
· Client relations
· Creative collaboration
	· Team leadership
· Digital and social integration
· Advertising campaigns
· Cross-functional collaboration


EXPERIENCE
Chief Creative Officer, McCann North America, November 2021-Current 
New York, New York
· Oversaw all of the offices across North America.
· Led creative efforts for top Global Accounts, including Microsoft, Mastercard, Verizon, and other.
· Led Creative Excellence, continuing work to win over 150 Cannes Lions, including 9 Grand Prix and 2 Titanium, as well as many other awards.
Chief Creative Officer, McCann New York, June 2012-November 2021 
New York, New York
· Worked with key clients to build their brands.
· Led a turnaround for the flagship office. Won over 100 Cannes Lions, and numerous other awards.
· Won over a dozen new business pitches, and more than doubled the billings of the office.
· Built a creative culture that defined the NY office for over a decade.
Executive Creative Director, McCann New York, June 2010-June 2012 
New York, New York
· Ran the Verizon account, in addition to Sony, Staples, and other accounts.
· Built the most successful creative group in the agency.
· Won numerous pitches and creative awards.
Group Creative Director, McCann, October 2004-June 2010 
New York, New York
· Developed successful campaigns for Verizon, Wendy's, Staples, and other accounts.
· Led a team of creatives that became one of the fastest growing and creatively successful in the Agency.
Creative Director, DDB, January 1998-October 2004 
Chicago, Illinois
· Worked as a copywriter and Creative director on Budweiser, Bud Light, McDonald's, Pep Boys, General Mills, and other brands
Copywirter, J. Walter Thompson, September 1993-December 1997 
New York, New York
· Began as an Assistant Account Executive.
· Was promoted to Junior Copywriter by the Chief Creative Director.
· Worked on numerous accounts including General Mills, Lever, and DeBeers.
EDUCATION AND TRAINING
Bachelor of Arts 
Early Modern History And Fine Arts, Harvard University, Cambridge MA June 1993 
ACTIVITIES AND HONORS
· As a side hustle, my art director partner and I published 4 illustrated children's books. They are still popular and sold at many stores.
ACCOMPLISHMENTS
· I have won over 150 Cannes Lions including 9 Grand Prix, 2 Titaniums, and many other awards.
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